
February 9, 2022 

 

The Honorable Merrick Garland       The Honorable Pete Buttigieg 

Attorney General                              Secretary of Transportation 

950 Pennsylvania Avenue, NW                  1200 New Jersey Avenue, SE 

Washington, DC 20530                              Washington, DC 20590 

 

Dear Attorney General Garland and Secretary Buttigieg: 

On behalf of The Public Theater in New York City, I am writing to express my strong support for JetBlue’s 
acquisition of Spirit Airlines.  Combining the two carriers under the JetBlue brand will create a highly 
competitive national low-fare challenger to the Big Four US airlines that together control about 80 
percent of the US market. 

JetBlue has been a corporate sponsor of The Public Theater since 2017 specifically supporting our Free 
Shakespeare in the Park program, which provides over 100,000 New Yorkers with free tickets to world 
class performances at The Delacorte Theater in Central Park every summer. We chose to partner with 
JetBlue because their mission to provide high quality service at affordable prices reflects our values to 
make great works of art available to all New Yorkers regardless of their economic status. JetBlue treats 
all their customers with the same impeccable level of service and respect, whether they are first time 
fliers or people who fly with them many times a year. We strive to achieve the same level of welcome 
and belonging for our audiences and I feel incredibly fortunate to have found an organization that 
shares our deep commitment to the highest standards of customer service. Furthermore, the merger 
should yield more competitive prices making air travel more accessible for all. 

Over the course of our partnership, we have seen them live their core values of “safety, care, integrity, 
passion and fun” and we are confident that they will maintain those values and spread them more 
widely through their acquisition of Spirit Airlines.  Many of our artists have flown on JetBlue and 
received exceptional service each time. Beyond that, JetBlue’s corporate philanthropy division has 
brought a wonderful sense of joy and integrity in their work developing activations for our opening night 
celebrations that enhance the experience of our cultural workers and donors alike. I know they will bring 
this same commitment to partnership as they work through the merger and onboard Spirit’s team to 
their own. 

Furthermore, as an organization that is committed to anti-racism, equity, diversity, and belonging work, 
we greatly appreciate that JetBlue is also committed to these values. We share their belief that more 
diverse, more equitable workplaces better the lives of our employees and those we serve. We’ve 
experienced this firsthand through our work with JetBlue. 

 



Given JetBlue’s numerous qualifications and their demonstrated commitment to integrity, on behalf of 
The Public Theater in New York City, I urge your prompt review and approval of this combination to 
create the national low-fare airline challenger that consumers and communities need. 

 

Sincerely,  

  

Tom McCann 

Chief Marketing & Communications Officer 

The Public Theater 


